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Just  for  a  change  this  February  day,  how  would  you  like  to  talk  about 
next  summer's  vacation? 


You  may  suspect  that  I'm  just  trying  to  cheer  you  uo  and  get  your  mind 
off  the  weather  by  making  sum  ler  plans,  building  castles  in  the  air,   so  to  speak. 
But  you  are  wrong.     I'm  in  a  very  practical  and  businesslike  mood  today.  And 
instead  of  castles  in  the  air,   I'm  thinking  of  tourist  homes  along  the  highway. 

Maybe  you  and  your  family  will  be  taking  a  motor  trip  this  summer  along 
with  the  thousands  of  others  who  explore  America  this  way  every  year.  And 
mayte  you  plan  to  stop  each  night  at  one  of  the  many  farm  homes  along  the  high- 
way with  a  tourist  sign  out  in  front. 

On  the  other  hand,  maybe  you  are  a  farm  homernaker  and  are  planning  to 

open  your  house  to  tourists  this  summer  to  add  a  little  income  to  the  family 

uocketbook.     Thousands  of  rural  women  find  the  tourist  business  a  means  of 
adding  to  the  family  income. 

For  some  years  the  Extension  Services  in  States  where  highway  travel  is 
heavy  have  been  issuing  useful  information  for  farm  horaemakers  who  wish  to  go 
into  this  tourist  home  business.  County  home  demonstration  agents  and  exten- 
sion specialists,  especially  in  eastern  States,  have  made  a  study  of  tourists 
noraes^to  learn  the  causes  of  success  and  failure.  In  several  States,  the  Exten- 
sion Services  have  sponsored  annual  conferences  of  rural  people  interested  in 
the  business.  At  these  conferences  farm  women  —  and  often  their  husbands  -- 
hear  talks  and  see  demonstrations  of  such  tomes  as:     satisfying  meals  for 

ourists  —  both  preparation  and  serving;  or  beautifying  the  home  grounds;  or 
comfortaole  and  attractive  bedrooms  for  travelers.     Plenty  of  good  ideas  at 

hese  meetings  both  for  the  woman  who  is  just  starting  in' the  business  of  taking 
tourist  lodgers,  and  for  the  one  who  is  already  in  the  business,  but  wants  to 
increase  her  income. 

If  any  farm  women  listening  today  are  planning  to  take  in  paying  guests 
is  summer,  they  will  find  interest  in  the  principles  of  successful  operation 
0   tourist  homes  as  compiled  by  State  Extension  Services  and  investigations 
spotted  to  the  Federal  Extension  Service. 

And  you  future  vacationists  —  vou  might  listen  and  see  if  you  agree  or 
aa§ree  with  these  rules  used  by  successful  operators  for  pleasing  tourists. 
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Probably  the  first  thing  for  any  nrospe-ctive  tourist-home  ke-eper  to  do 
is  to  step  out  some  morning  and  look  her  house  over  with  a  critical  eye. 
Imagine  that  you  are  a  weary  traveler  looking  for  a  restful  place  to  spend  the 
night,  a  stranger  who  sees  your  house  for  the  first  time.     Does  it  look  attrac- 
tive?   Do  you  see  order,  cleanliness  and  comfort  on  all  sides?    A  tourist  will 
appreciate  an  air  of  neatness  that  promises  cleanliness,  a  shady  porch,  and 
well-screened  windows, 

Most  tourists  are  hot  as  well  as  tired  when  they  stop  for  the  night,  so 
fc]  :y  enjoy  a  heme  that  looks  cool  and  spacious  and  orderly.     You  can  give  your 
house  "that  cool  look"  by  using  plain  backgrounds  on  walls  and  floor  and  quiet, 
harmonious  colors  instead  of  many  colors  and  heavy  furniture,  and  bric-a-brac. 

Simplicity  in  both  furnishing  and  decoration  is  the  keynote.    A  house 
that  has  plenty  of  space  always  looks  cooler.    Rooms  seem  larger  when  they 
aren't  cluttered  with  pictures,  hangings,  ornaments  and  what  not.  Simplicity 
in  furnishing  is  a  practical  matter,  too.     It  adds  charm  to  your  house  and  it 
also  saves  you  many  hours  of  dusting  and  cleaning. 

Every  tourist  will  agree  that  the  most  important  piece  of  furniture  at 
the  place  where  he  stops  for  the  night  is  the  bed.     Comfortable  beds  are  a 
necessity.    *Rest  is  the  chief  thing  a  tourist  home  has  to  sell.     Sagging  springs, 
lumpy  mattresses,  too-heaw  or  too-short  bedding;  too-stiff  pillows,  and  poor 
ventilation  don't  satisfy  weary  travelers.     Just  to  be  sure  what  you  may  be 
letting  youf  guests  in  for,  try  sleeping  in  each  guest  room  before  the  season 
opens.    As  jrou  discover  such  uncomfortable  defects,  rernedv  them. 

Good  springs  and  mattresses  may  cost  more  than  poor  ones,  but  they  are 
a  paying  investment.     Comfortable  springs  are  flat  out  resilient  and  flexible 
enough  to  yield  to  the  body.     Spiral  or  box  springs  support  the  body  in  a  com- 
fortable and  natural  position.     When  you  choose  a  new  mattress,  be  sure  it  is 
slightly  narrower  and  shorter  than  the  sorings  to  allow  for  spread.     For  comfort 
and  warmth,   5  inches  is  a  good  tnickness  for  a  mattress. 

As  for  the  bedroom,  you  can  arrange  an  attractive,   cool-looking  effect  by 
having  harmonizing  colors  in  bedspreads,   curtains  and  accessories.     But  all  bed- 
ding and  curtains,  of  course,  will  be  of  materials  easy  to  launder.  Bedspreads 
might  be  seersucker  or  crash  that  will  require  little  ironing.  Light-colored 
blankets  are  probably  trie  oost  choice.     And  the  window  curtains  that  are  the 
most  practical  and  often  the  most  attractive  are  of  some  inexpensive  material 
that  launders  well  and  will  not  fade. 

Here  are  just  a  few  more  practical  ideas:     floors  finished  to  stand  wear, 

-lean  easily  and  look  well  with  few  rugs;  a  spotless  bathroom  with  hot  water, 

a  good  mirror  and  plenty  of  clean  towels;  a  writing  table,  wastebasket,  and  a 
rack  to  hold  suitcases  in  every  bedroom. 

As  I  said,  the  Extension  Services  of  several  States  are  prepared  to  give 
practical  information  to  rural  people  who  are  planning  to  take  in  tourists.  If 
-He  Extension  Service  in  your  State  issues  such  information,  you  can  get  it  from 
your  county  home  demonstration  agent.     She  may  have  some  good  leaflets  from  the 
inate  College  on  the  subject.     If  you  belong  to  a  club  of  rural  women  all  inter- 
ested in  the  business,  you  can  send  to  the  Department  of  Agriculture  at  Washing- 
°n»  2.  C. ,  for  a  series  of  slides  called  "Farm  Homemakers  Keen  Tourists."  The 
pictures  on  the  slides  will  tell  far  more  than  I  can.     These  Department -of - 
Agriculture  slides  are  free  to  any  club,  except  for  transportation  charges. 
^  pay  the  small  express  or  postage  charge. 


